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Abstract 
 
 The paper talks about the existence of market as a social structure, phenomenon of complexity to formation 
and its existence from long back till present. It further establishes the term complexity with regard to the 
interaction of the space with people of specific traits as talked here Backpack Travellers. In the social 
sciences, visual methods encompass photography, video- in terms of material and  non- material culture. With 
respect to the visual, one has to note that all interpretations that are onto logically dependent on photography 
require more interpretation. Such kind of relationships can be approached via controlled photo-observation, 
photo-elicitation techniques and imagery provided by the subjects themselves.Here,finally the research  is 
delineated into three main areas: (1) evaluating the theoretical and conceptual basis of visual research; 
(2)defining the existence of a subculture (backpack travellers) in space;(3) cultural interaction between space 
(Market-Paharganj) and people (local people and backpack travellers) and their impact on social life. 
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INTRODUCTION 

Within the social world of backpacking, there exist a small proportion of tourists who travel as a 
lifestyle for years on end. Backpacking is instead extended to an ongoing lifestyle practice that on a 
micro level provides both a unique sense of self to its practitioners and on a macro level comprises 
a distinct and recognisable social identity. Lifestyle travel in a broader sense can take on different 
forms, whether, for instance, through backpacking, ocean yacht cruising (Macbeth, 2000) or 
caravanning (White & White, 2004).What these forms of travel have in common that distinguishes 
them from many other lifestyle choices is sustained physical mobility. The succinct and less 
pejorative epithet „backpacker‟ gained momentum from the late 1990s as a descriptor for 
predominantly young, budget tourists on extended holiday (Loker-Murphy & Pearce, 1995). More 
recently, Maoz and Bekerman (2010, p. 426) describe backpackers as „relatively young tourists who 
tend to gather in ghettos or enclaves: places where large numbers congregate to experience home 
comforts and the company of tourists of similar interests.‟ This latter enclavic focus reflects an 
institutionalisation of the backpacking phenomenon, a mainstreaming decried by some authors 
(Cohen, 2003; O‟Reilly, 2006) for its alignment with the stigma of mass tourism. The 
homogenisation of backpacking with the rubric of mass tourism, however, is derailed by scholarship 
that teases out heterogeneity from within the backpacker umbrella concept (Ateljevic & Doorne, 
2005; Uriely, Yonay, & Simchai, 2002). Sorensen (2003) calls for continued research on specific 
subtypes within the backpacker market. 

Indeed, lifestyle travel is a phenomenon that illustrates a de-differentiation of everyday life and 
tourist experiences, a process that Uriely (2005) identifies as characteristic of tourism in late 
modernity. But rather than tourism permeating everyday places where individuals reside, through, 
for instance, simulated environments and virtual reality, lifestyle travellers make tourism an 
everyday practice through the ongoing physical mobility of backpacking. 

REVIEW OF LITERATURE 



1.1 Market as a social structure  

Markets when seen from a specific perspective it is defined as a social structure. The author of the 
talks about diverse market places and called it “Complexity of the Market Phenomenon1” and “The 
Market in Economic Theory2 “where it states that market is not only a price making mechanism but 
also a social phenomenon of its own kind. 
 
i) Etymology: The word bazaar derives from the Persian word bazar, the etymology of which goes 
back to the Pahlavi word baha-char meaning "the place of prices”. During the time of the Crusades, 
when Europe and the Middle East had their first major encounters and cultural dissemination took 
place. 
 
(ii)The complexity of the market phenomenon 
 
“The word market describes various different phenomenons which can be illustrated by various 
semantic history. The term was introduced in 12th century by a Latin word mercatus meaning trade 
or a place to trade” (Market as a social structure, 2005 
 
1.2 Bazaars of the Middle West Asia: a brief history 
 
i) Iranian Bazaars 
 
Bazaars in Iran are more than local markets for the truck and barter of traditional goods and 
handicrafts. They are urban marketplaces where national and international trade is conducted, 
political news and gossip is shared, religious and national symbols are on display and various social 
classes mingle.“The bazaar has long occupied the imagination of intellectuals, politicians, and 
travellers inside and outside Iran. For many, its customs and attitudes represent the traditional 
qualities of the nation‟s culture.”(The Bazaar-The Iranian Primer, 2010) 
 
The research and investigation on the formation of bazaars in some cities which formed prior to 
Islam‟s commencement, then converted to Islamic cities has always been a very complicated issue. 
Bazaars and their components (e.g., commercial, political, social, religious, and educational 
services‟ centres) have been of the main elements of Islamic cities and urban structures. Integration 
of such a variety of functions and concepts in a single urban structure is an evidence of not only 
acting as commercial spaces, but also constituting overwhelming public places for hosting and 
leading social and cultural ceremonies or social relationships.  
 
Existence of state mosques inside the city gave a new organisation to the Islamic Iranian cities. 
(Historic Iranian bazaar, 2013).There is almost no traditional bazaar in Iran that has not been 
affected by city gates which were constructed on the path of the caravans, travellers and people. 
This is a common character of the Iranian bazaars that main axis of bazaar was aligned with the 
path connecting two main city gates, since many caravan and travellers tended to move along with 
this path. 
 
ii) The Persian Bazaar  

book talks about the social logic which outlines the Persian Bazaar; it explains how the bazaar from 
Istanbul to Samarkand was a cultural and spiritual structure. The book uses photographs, maps and 
drawings as well as text from different perspective of an art historian, an urban architect and a 

                                                           
1
 Complexity of the Market Phenomenon: it states that a market is no longer a place to trade but it ha 3 distinct meaning: 

a physical marketplace, place for gathering and the legal right to hold meeting at a rightplace 
2
 The market in economic theory: it states that market is not only a price making mechanism but a social phenomenon in 

its own kind 



professor of environmental planning to convey the exoticism of the market (The Persian 
Bazaar,1997). 

iii) The Mughal era- bazaar  

 The article talks about the idea of a “bazaar” with the notion of a “covered bazaar” in Mughal time 
period, the need for it and the activities carried out at that time. The reasons in the articles states 
that the political scenario at that time led to the origin of this bazaar (Meena bazaar,2007). The 
building in regard to its exteriors and interiors solving different purposes are also mentioned, each 
section defining its own part. Later part chalks down to what this bazaar is catering to after 300 
years of its existence and its present scenario. 

1.3 Indian Bazaar- Present scenario 

Presently known as Chhatta Chowk Bazaar or Meena Bazaar, this bazaar earlier was known as 
Bazaar-i-Musaqqaf (the market with saqaf means roof) or Chhatta-bazaar (a roofed 
market).  Lahori-Gate entrance of the Red fort leads into the shadows of this ' Covered Market' or 
Vaulted Arcade. Shah Jahan was perhaps impelled by political reasons to position Chhatta Bazaar 
at the principal ceremonial entrance to the fort, as an appropriate place to exhibit the Mughal 
Empire's growing wealth, talents and capabilities. Bazaars in 17th century India were normally in the 
open air. A covered bazaar although of a design common to West Asia, was an innovation in India. 

1.4 Changes in the nature of Indian Bazaar due to Colonization and Globalization 

The ritually enclosed inside, the outside, for which we have used the bazaar as a paradigm, has a 
deeply ambiguous character. A marketplace or bazaar demonstrates local identity and often defines 
one particular place as more significant from its surrounding communities. However, the trade and 
traffic of goods from outside the bazaar unsettle that identity. 

“Hybridity is not just a mixing together, it is a dialogical dynamic in that certain elements of dominant 
cultures are appropriated by minorities and rearticulated in subversive ways”(Hybrid bazaar 
space,2008).Applying it to cultures, organic hybridity shows that they evolve historically through 
unreflective borrowings, appropriations, and exchanges. 

1.5 Paharganj as a case study 

The author defines Paharganj as a mix of crowded makeshift homes, budget traveller hangouts, and 
the odd chunk of decaying heritage. How a few centuries back, Paharganj was a grain bazaar 
populated almost exclusively by Muslims, a short walk outside the walls of Mughal Delhi and how 
this noisy main bazaar congested with kerosene-powered motorcycles spouting black fumes, three-
wheelers, cycle rickshaws, cows, carts, and the occasional car squeezing through, kids playing in 
the streets, incredibility for affordable hotels, lodges, restaurants, dhabas and a wide variety of 
shops catering to both domestic travellers and foreign tourists, especially backpackers and low-
budget travellers; and over the years it has become particularly popular as a haunt for international 
cuisine. 

 
1.6 History of lifestyle travelling  

Humans have been travelling for thousands of years; it has been in last 300 years that travelling 
was not a way to escape a calamity or life threatening scenario. 

With advent of technology, transportation via railways and ocean steamers became affordable and 
easy. The minds broadened about tourism, the desire to explore new places and to seek a cultural 
exchange started to flourish in the minds of young travellers. 

i) Origin of backpacker tourism 



 Some researchers have pointed to the Grand tour of Europe (17th & 18th century) was the point 
where backpacker theory started to emerge from. Alternatively, others have begun a historical 
tracing of backpacking theory with Cohen‟s (1972) conceptualization of the drifter as the archetypal 
backpacker. 

An association between travel and work can be linked to the Grand Tours of seventeenth and 
eighteenth century Europe, undertaken primarily by affluent young males (Loker-Murphy & Pearce, 
1995). These tours were depicted as a form of education, a finishing school in which travel was 
intended to increase one‟s awareness about the world. It facilitated cross cultural learning.  

But how backpacking reached the not so affluent class of society can be traced down to studying 
„the tramps‟. The term "tramp" became a common way to refer to such people in 19th-century 
Britain and America. The modern concept of the "tramp" emerges with the expansion of industrial 
towns in the early nineteenth century, with the consequent increase in migrant labor and pressure 
on housing.  John Burnett argues that in earlier periods of economic stability "tramping" involved a 
wandering existence, moving from job to job which was a cheap way of experiencing adventures 
beyond the "boredom and bondage of village life".(Burnett.J) 

In the 1960s the hippies (Europeans, Americans, Australians and New Zealanders) started a trip 
from London or Amsterdam and headed east, hitchhiking or travelling overland via trains to Turkey 
and ride-shares across Iran, Afghanistan and Pakistan. This hippie trail is the unofficial nickname for 
the route extending between Europe and India.  

ii) Difference between a traveller and a tourist  

There have been frequent discussions resurfacing about the differences in between a traveller and 
a tourist. Using etymology Fussell(1980), explained that, travel is derived from the word “travail”, 
which in turn was taken from the Latin “tripalium”, referring to a three-staked instrument of torture 
designed to rack the body. Thus, travel has been conceived as “laborious or troublesome” and the 
traveller was somebody active at a job. In contrast, the word “tourist” which came chronologically 
came later was derived from the Latin “tornus”, based on a Greek word for a tool that describes a 
circle. We can deduce that traveller is working at something while a tourist is a pleasure seeker. 

1.7 Backpack travelling and lifestyle 

S.A Cohen‟s Lifestyle travellers: Backpacking as a way of life talks ethnographic interviews with 
lifestyle travellers in India and Thailand in 2007. It utilizes the theory on lifestyle consumption to 
frame a nuanced understanding of the practices, ideologies and social identity that characterize 
lifestyle travel as a distinctive subtype within backpacker tourism. 

i) Backpacker tourism: new age tourism 

 Greg Richards and Julie Wilson explain backpack tourism as the new age tourism. Also it seeks to 
differentiate tourists and travellers from the backpackers. It emphasizes on the Global Nomad 
survey conducted by ATLAS & ISTC to establish that young independent traveller market is also an 
extremely important segment of world tourism. It is based on questionnaires which look for social 
and cultural aspects of backpack travellers (like their backgrounds, motivations and experiences) 
[Backpack tourism: the contemporary face of youth tourism, 2005] 

ii) What motivates a backpacker? 

An online study was conducted by the ATLAS Backpacker Research Group (BRG) in collaboration 
with the International Student Travel Confederation (ISTC) (Richards and Wilson 2004). The study 
which consisted of more than 2,300 respondents, found that four main motivational factors existed 
and characterized them as experience seeking, relaxation seeking, sociability, and contributing to 
the destination. The four most important motivations of the respondents to the survey were in 



ranking order: to explore other cultures, to experience excitement, to increase knowledge, and to 
relax mentally. 

1.8 Why is backpack tourism important? 

Tourism is the world's largest income earner over the decades; tourism has experienced continued 
growth and deepening  diversification to become one of the fastest growing economic sectors in the 
world. International tourist arrivals grew by 5% in 2013 to 1.087 billion. In 2013, international tourism 
generated US$ 1.4 trillion in export earnings. UNWTO forecasts a growth in international tourist 
arrivals of between 4% and 4.5% in 2014(WTO, 2015). 

1.9 International tourism 

International tourism became a modern mass phenomenon after the Second World War when it 
came to "embrace practically all social classes in industrialized western societies" (Cohen, 
1984:376). Major contributing factors to this growth include a rise in standards of living and 
improvement in transport networks. Changes in technology, economics and social structures have 
also brought about changing travel patterns. Not only have the number of travellers increased but 
also there are the changes in holiday style, forms of transport, accommodation and activities.  

1.10 Tourism Development in India 

The tourism and hospitality industry is one of the largest segments under the services sector of the 
Indian economy. Tourism in India is a key growth driver and a significant source of foreign 
exchange earnings. In India, the sector's direct contribution to gross domestic product (GDP) is 
expected to grow at 7.8 per cent per annum during the period 2013-2023. (Ministry of External 
Affairs, 2014) 

i) Backpack tourism in India 
India is commonly known as one of the least expensive destinations for travelers, especially for 
budget travelers. Apart from the famous Hippie trail of the 1960‟s, the Beatles‟ 1968 trip to India 
popularized India as a destination for affordable adventure or enlightenment. Marijuana crops grew 
abundantly in Kashmir, where until 1973; it was legally sold in hashish shops. This was one reason 
which attracted a huge crowd. 

a) The Introduction of Guide Book Travel 

Backpacking changed immensely with the creation of the handy „Travel Guide Book.‟ One of the 
forerunners in this field for the independent traveller was „BIT‟ Travel Guide, which covered details 
on the hippy route from India to Australia. The guide books had advices on everything from herbal 
remedies to squatting rights. It became the „Bible of the East. 

During the 1970s, travelling was considered an aspect of the counterculture. "Hippie trail" became a 
popular route for travelers, as the price of travel dropped and numerous Asian travel companies 
were launched.In1973, Lonely Planet published one of the first guidebooks for young 
backpackers: Across Asia on the Cheap.Cadwalladr explained in 2007 that the introduction of 
the Across Asia on the Cheap booklet was "a generational call to arms",as it contained Tony 
Wheeler's motivational cry: "All you've got to do is decide to go and the hardest part is over. So go." 
The popularity of the hippy trail, combined with the success of the original Lonely Planet 
publications, led the Wheelers to further develop the brand they had founded. 
 

Later, Hannam and Diekmann authored a series of books about experiences and other critical 
issues relating to contemporary tourism and India. The works reveal the advent of backpackers in 
India and how it has changed over the years. (Chap 6, Tourism development in India Hannam, 
Diekmann, 2010) 



 
b) Backpackers and others 
 
In India backpackers are often considered to be hippies. This could also be because they were the 
precursors for this new age tourism. Backpackers have become flashpackers now. They are not 
spendthrift, they do not disconnect from the rest of the world while touring. Though hippies are not 
very commonly found in India now, but identifying from the visual traits of certain tourist we can call 
them drifters, neo hippies3, Dudeist4, Crusties5.    
1.11 Employing Visual culture to study backpack tourism in Paharganj Bazaar 
 
Visual culture and visual sources act as a cultural identity that maintains distinctly local attributes 
while being mindful of global and historical inspirations. Visual culture is thought of one such 
important parameter  that enable as a researcher to establish a link to understand the semiotics of 
cross cultural connect Visual culture connects to  contemporary visual vernacular and provides an 
overview of the impact of diverse cultures assimilated over several millennia. A broad horizon of 
graphic expression is addressed: from architectural calligraphy to postage stamps from steatite, 
coinage manuscripts and cinema posters. 
 
1.12 The role of photographs in Indian Social life 

The states studying photographic practice as it is embedded in Indian society over the last 100 
years, Pinney, an anthropologist, traces the various purposes and goals of photography through 
colonial and postcolonial times. He identifies three key moments in Indian portraiture: the use of 
photography as a quantifiable instrument of measurement, and  its role in moral instruction, and the 
current visual style of popular culture and its effects on modes of picturing. Pinney says that he 
wants, “a History of Looking‟ (Camera Indica,1997), and in doing so, he attempts to account for the 
fundamental roles of emotion and subjectivity in the experience of and accounting for Photography” 

The overall project of Pinney‟s Camera Indica is to determine a new mode of observation and, 
ultimately, a new consciousness by way of photography. His efforts aim to fashion an altogether 
customized framework, one that is distinct from already determined accounts of images and 
representation, in which one can „classify‟ photography, so as to get at its essence. 

1.13 The cross-cultural interactions and source of existence  
 
(i) Visual study and its relation with cross cultural exchange 

The book which talks about the emphasis on cultural production, valuable design and visual culture 
which helped to shift the conversation to more intellectually constructive issues of cross-cultural 
exchange6 and global visual and material practices. The books describes multifarious subject matter 
an interdisciplinary study on design and visual culture in Pakistan, this book reflects social, 
commercial and geo-political changes influencing this region. 

(ii) Material culture as a expression 

Material culture states material culture7 refreshingly inclusive at a time when the disciplines of 
design and art seem to be frequently delineated. One caveat to the reader of this book, however, is 
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 Neo hippies: The trend of looking like an expensive hobo.  

4
 Dudeism: philosophy and lifestyle inspired by the protagonist of the Coen brothers (1998 film: The Big 

Lebowski)  
5
 Crusties: homeless people who travel constantly, look shabby and reject conventional values 

6 Cross cultural exchange: relating to different cultures or comparison between them. 
7
 Material Culture: physical evidence of a culture in the objects and architecture they make, or have made. 

The term tends to be relevant only in archaeological studies, but it specifically means all material evidence 
which can be attributed to culture, past or present. 
 



the vague and interpretive way that its richly illustrated essays are organized, which does little to 
help guide the (western (Mazaar Bazaar,2010) 

 

RESEARCH METHODOLOGY  
 
Population and Space 

The focus of this study was primarily to study the influence of backpack travellers (Population) on 
the culture -material and non-material, of Paharganj markets (Space), Delhi. The instrument used to 
procure primary data was visual research. 

 

Defining and Validating research instrument 

It is the same in the social sciences; recordings facilitate the study of phenomena that are too fast, 
or too slow, or too infrequent or too big or too small to study directly "in the life." Most importantly, 
through editing visual sociologists can juxtapose events to produce meanings. 

Material culture is an aspect of visual studies. Paying attention to the images that are important in 
the daily lives of people open up conversations about values and aspirations.The area where the 
most widespread use of photography is to be found (and therefore also the most expanded theory 
building) is within sociology, ethnology and anthropology where photos have been used to portray, 
describe and analyze social phenomena and cultures, ranging from Mead and Bateson‟s famous 
studies of the Balinese culture from the 1930ies to moderns times‟ exploration of the semiotics of 
visual communication systems. 

Data Collection 

 The study used here to discuss photography as performance of qualitative research data was a 
study of how one learns to collect visual data by using photography. This self-study focused on 
using photography as the only data collection method, instead of using photographs as a 
supplement to textual data or as a tool for eliciting data in interviews as is commonly the case.  The 
photographs serve as the research data (i.e. photos are the data). The technique used is photo 
analysis. “Barthes says that he wants, „a History of Looking‟ (12), and in doing so, he attempts to 
account for the fundamental roles of emotion and subjectivity in the experience of and accounting 
for Photography” 

Analyzing visual  data 

 

Employing Visual sociology8, we studied visual images produced as part of culture. Street 
Art, photographs, landscape, interiors and decor, tattoo culture, and so on are parts of the 
complex visual communication system being studied. 

The data has been categorized and studied for following attributes:   

The visuals are analyzed using semiotic (sign, signifier and signified) and content analysis. The use 
and understanding of visual images is governed by socially established symbolic codes. Visual 
images are constructed and may be deconstructed. They may be read as texts in a variety of ways. 
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 Visual sociology is an area of sociology concerned with the visual dimensions of social life. This sub 

discipline is nurtured by the International Visual Sociology Association (IVSA), which holds annual 
conferences and publishes the journal, Visual Studies. 

http://en.wikipedia.org/wiki/Visual_communication


They can be analyzed with techniques developed in diverse fields of literary criticism, art theory and 
criticism, content analysis, semiotics, deconstructionism9 

Paharganj- a case study 

 

Fig.1. Route map: Metro station to Paharganj Main Bazaar road  

 

Fig.2. Zoom in map of Main Bazaar road 

Paharganj is a neighbourhood of Central Delhi, located just west of the New Delhi Railway Station. 
Known as Shahganj or King's ganj or market place during Mughal era  is one of the three 
administrative subdivisions, of the Central Delhi. The maps chalks down the area covered for the 
purpose of research evaluating both material and non material aspects of the bazaar –market an its 
interaction with the people. The space utilised for the purpose of study mentions the details of the 
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A philosophical movement and theory of literary criticism that questions traditional assumptions about certaint

y, identity, and truth;asserts that words can only refer to other words; and attempts to demonstrate how state
ments about any text subvert their own meanings. 

http://en.wikipedia.org/wiki/Literary_criticism
http://en.wikipedia.org/wiki/Art_theory
http://en.wikipedia.org/wiki/Content_analysis
http://en.wikipedia.org/wiki/Semiotics


infrastructure in the area span of 2-2.5 kms,which extends from the Ram Krishna Ashram marg to 
Main bazaar road. 

The following table elucidates how sporadic the concrete jungle is due to the presence of 
Backpackers in the studied area 
 

Distribution of : 

Infrastructure Number 

Hotels 100+62 

Handicrafts 60+42 

Restaurants/Food joints 18+7 

Tourists Guide 16+ 

Tattoo shops 7+ 

 

 

 

 

 

 

VISUAL ANALYSIS 

Coding 



TItles Figure No (s) Attributes with reference to: 

Material Culture Non-Material Culture 

1 Infrastructure and neighborhood 3, 4,5,6,7 Hotels, restaurants, 
cybercafés, global 
cuisine, shops, railway 
station 

Organizations, perceptions, 
behavior, moral and ethics 

2 Eternal Mobility 

 

8, 9, 10,11 Bagpacks, clock  Time, behavior  

3 Market Complexity-in terms of 
Price 

12,13,14,15 Food joints/ restaurants, 
hotles, cafes, fashion 
shops  

Ethics, consumer behavior 
norms, offers perceptions, 
knowledge 

4 Market structure in terms of 
cultural influx 

16, 17, 
18,19,20,21 

Interiors, rooftops, music Feelings, beliefs, behavior, 
taste, preferences 

5 Market complexity in terms of 
coexisting cultures 

22 Labyrinthine lanes, 
weed, pure food 

Symbols, popular culture, 
habits , races, accessibility  

6 Market structure in terms of art 23, 24, 
25,26,27,28,29,
30,31 

Street arts, handicraft 
items, instruments, 
signages  

Symbols, feelings, 
organizations ,behavior 
,preferences  

 

Infrastructure and surrounding 

 

Fig.3. Paharganj: Main bazaar during the daytime  

Image source: http://www.thehindu.com/multimedia/dynamic/01049/DE10-P3-DC-HOTELS_1049379f.jpg 

Ministry of tourism reported that there has been an increase in the international tourism in the 
country by 4% over last year. India continues to be thronged by foreign tourists and travellers and 
Paharganj, Delhi is no exception to it. Where every state and city is aiming to achieve the standards 
of a global city Paharganj defies by the trend and stands amidst as a place which fosters history, 
culture and cross culture. 



Paharganj became a transit for backpackers in the 1970‟s, the legacy which continues till date. The 
reason for the same is the location of Paharganj, it is one of the central places of Delhi and remotely 
distanced from market, railway and bus station. Most of the backpackers who come to Paharganj do 
not stay for more than a fortnight. The place is a hop over destination for these serial backpackers10. 
Inexpensive hotels, cafes and restaurants11,specializing in global cuisines, and hordes of cybercafés 
are a signature trait of Paharganj.  

Apart from this, Paharganj also has a Chabad House12 as it is frequented by large number of Jewish 
and Israeli tourists, and bakeries like 'German Bakery', named 'Ajay Cafe' 19 years ago.  

    

Fig.4.Entrance to Germany Bakery                     Fig.5. Chabad House, Paharganj 

Image source: 
http://3.bp.blogspot.com/_vSk9uMTLORU/S8__udSwTCI/AAAAAAAAAC0/_mFYMb2VGSI/s1600/german+ba
kery.jpg 

Chabad House‟s presence in Paharganj is explained by the fact it is a popular stopover for a large 
number of Israeli backpackers on their way to Manali and Goa (there are Hebrew-language graffiti 
across the Main Bazaar). Chabad House in Paharganj is cozy, with comfortable seating places, 
Hebrew prayer books and Hasidic Jews in their customary three-piece suits and wide-brimmed 
black hats. There is a cramped prayer room, with a menorah, the seven-branched lamp stand. And 
during the Jewish festival of Hanukkah, the rabbis light candles not only inside, but also on the 
street, where they offer the traditional challah bread to passers-by. 

The Chabad House doesn‟t restrict entry for non-Jews, but it reserves the right to admission on 
account of security concerns.These insignificant structures get lost in the concrete jungle of the 
bazaar unless one peers through the glass panes to see the crowd (mostly foreigners). But one 
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 Serial backpacker: a traveller who visits multiple places 
11

 Looking back to how did Paharganj become a tourist area in the first place? It happened by accident. In the 
mid-1970s, hardware businesses sprang up over much of the district, and then a sudden demand emerged for 
cheap hotels from the people who made business trips. With the low-cost hotels soon came budget travellers 
that in turn led to a further increase in cheap hotels. 
 
3. Chabad: also known as Lubavitch, Habad, and Chabad-Lubavitch, is a Orthodox Jewish, Chasidic 
movement. Chabad is today one of the world's best known Chasidic movements and is well known for its 
outreach. Organizationally, it is the largest Jewish religious organization in the world. 



reason why Ajay Café was christened „Germany Bakery‟ 19 yrs hence lies in the market they mostly 
cater to.  

     

    Fig.6.Antique shop                               Fig.7.Foreign sounding names: Hotel Le Roi 
 

Bargain shops in the Main Bazaars of Paharganj jostle with each other to sell to the travellers‟ 
books on yoga & meditation, food & travel guides for India. Kitschy shops selling „Indian‟ music 
CDs, musical instruments, „antique‟ silver jewellery and gemstones, bags, clothes, incense & ittars, 
ornate hookahs, and handicraft products. Graffiti on the walls and foreign-sounding names of the 
hotels & restaurants, like Hotel Le Roi, Arabian Shisha Cafe and signages highlighting that Lonely 
Planet recommends that place, complete the setting which is supposed to capture the attention of 
visitors and even us Indians with a mélange of colourful & exotic sights, sounds and smells. 
 

Eternal Mobility  

          

Fig.8.Eternity& clocks: an antique shop                                Fig.9.Bags, backpacks and more bags 

Paharganj is a place for owls as well as the larks. Because of the market‟s nature of catering to 
international travellers and tourists, most of the eating joints are open all the time. And mobility in 
Paharganj is never off pace. Although the shops and stores in the area close by 20:30 the eateries 



never seem to slam down. Mobility for travellers might infuse in us, a perception of carrying „handy-
easy to carry‟ luggage. Moreover, that is what we‟ve conceived about the backpackers. So is the 
literal meaning of the term „backpacker‟. 

       

Fig.10. Hoarding: All Day Breakfast          Fig.11.Inside of German bakery 

But what comes out as an interesting observation is the fact that these travellers buy whole lot of 
products which is not so easy to carry around viz: musical instruments like African drums, sitars, 
table, puffs, brassware etc. one reason supporting this is the price. Majority of the handicraft and 
antique shops cater to backpackers and international tourists. They are not wholesale buyers but 
many of them buy a dozen of products as souvenirs. Few of  shopkeepers call this, a wholesale.(To 
a typical shopkeeper in Paharganj traveller comes and takes 10 handcrafted umbrellas for his/her 
relatives and friends, it is not less than a wholesale). Also, if we compare the boisterous markets of 
Delhi, Paharganj‟s  is the only one where shops (exclusive of eating joints) do not have a fixed 
opening time and it could be as late as 12 in the noon. 

Market complexity: in terms of Price  

  

Fig.12.Authentic Chicken lasagne                             Fig.13.Luxary in Budget price: Hoarding         

Paharganj, that age-old hippie hotspot, is going through something of resurgence. Its identity, for 
years, has been that of an area replete with budget hotels teeming with foreign travellers. A series 
of new, cheap and friendly bars and restaurants is pulling travelling Europeans and Israelis, and 
providing an authentic alternative to the TGIF-F-Bar-farmhouse wedding nightlife that has for so 
long defined the city. 



 

   
Fig.14. My Bar: Alcohol menu on display         Fig.15.Paper board displaying offer 

 
What truly separates it from its contemporaries is the eclectic array of food that they offer. From 
Greek, French, Italian and even Israeli, they have it all.  Affordable non-Indian food and cheap 
drinks – you can find beers for under 100 rupees ($1.80) – are what occasionally draw. But there is 
more to Paharganj appeal to tourists than its cheap guesthouses and cafes. The experience can 
only get better, as they serve a beer pint for 60 Rupees. Their kimchee is strong, and their 
unpronounceable pork dishes will assure one of their Korean acumen, one could also ask for the 
sushi, available at 100 Rupees. And this is not during weekdays or happy hours, it is similar with all 
the cafes 24*7 Dokebi Nara The other way to add in it are the low budgeted fashion shops where its 
funny to find that they even get reduced to an extent of 100%.However, some of the best bargain 
shopping in Delhi can also be found in Paharganj. The perception  of Indian sellers of exploiting the 
consumers in terms of charging more than the actual price(the concept of profit making) has been 
flushed as the travellers are well equipped with knowledge about the market structure at Paharganj. 

Market structure: in terms of cultural influx 

The Paharganj eating joints stand out amidst crumbling buildings announcing the specialty of that 
particular place on the artistically designed facades of the particular cafe/bakery/bistro/pub.  

          

Fig.16.Seaitng area Dokebi Nara                                 Fig.17.doodled walls of Dokebi Nara 

Entering the dimmed confines of Dokebi Nara, is like entering mini Korea. What makes cafes of 
Paharganj distinct from the rest is its ambience of serving with absolute congeniality and not being 
too harsh on spendthrifts at the same time. The music in the cafes like Dokebi Nara is not English 
but Korean. The doodled walls, political map of India and a dusty wooden rack with comics, travel 
and guide books (all in Korean ofcourse) co-exist with posters of period Bollywood movies. 



Connecting the dots might lead us to this understanding that the customers are relishing blend of 
cultures and races.   

 

  
Fig.18. Israel travellers constitute majority           Fig.19.Diversity in dialect 
 
Other flee and thrift markets in Delhi which have few similar characteristics like that of of Paharganj 
have singaes in English and Hindi or only hindi,the prominent feature which is seen in Paharganj 
the existence of labyrinthine lanes and by-lanes, where one can see serpentine walkways teeming 
with backpackers and crack-addicts, sudden signboards in Malaysian Hebrew and few other 
catering languages, the impact of these travellers can be easily noticed.  
 
Not only the cafes and watering holes serving at unbelievable rates have been an excuse for 
Paharganj being an impactful market for the travellers but it also provides the ease where the 
signboards are seen in the foreign so as to cater and bring attention to these people through an 
easy acceptance and access to the market goods and services. 
 
Further down the main market road is Jacksons Books Delhi‟s best second-hand book store, which 
also has an in-house palmist. It sells novels, travelogues and guidebooks. There are books in more 
than 10 languages, including German, French, Korean, Italian, Spanish, Hebrew, Hindi, Japanese 
and Finnish. Sandwiched between a shaded alley and a small mosque,it principally serves 
Paharganj foreign backpackers, which explains the presence of the many Lonely Planet guides. 
There is a ladder to climb to an attic filled with these guidebooks. The soft-spoken store owner 
exchanges used books with his foreign customers so the collection includes paperbacks from 
across the world‟s some titles we had never heard of but appeared worth reading. 
 
Roof top restaurant concept 
 
Paharganj Main bazaar has several roof top restaurants because they are preferred over by the 
travellers. Jyoti Mahal which is a 3 star hotel is a splendid example of adaptive reuse in the area. It 
was an old Rajasthani haveli which got converted to a hotel. It has one of the most breath taking 
roof top restaurants which takes its décor inspiration from a hippie den. Another peculiar element 
about these restaurants is an attempt to keep it lively with natural plants around. Also, the furniture 
is not at all fancy and classic. The upholstery (which is not frequently seen) looks aged yet robust, 
while most of the eating joints have plastic chairs and tables. 

 
 



     

Fig.20.Sam‟s cafe, rooftop restaurant: Daytime    Fig.21.Jyoti Mahal, rooftop restaurant night-time  

Market complexity: in terms of coexisting cultures  

 

   

Fig.22.Religion and popular culture 

Banana pancakes, Bob Marley merchandise, smoking paraphernalia and “harem” pants patterned 
with the Om sign. Welcome to Paharganj, New Delhi‟s backpacker district. The picture depicts the 
fusion and the existence of the varied culture (backpackers and localities).Being unaware of the 
history of the objects, its existence and how popular culture has its influence in Paharganj market, 
selling products which cater to the style and life of the backpack travellers.The signboards in the 
street with the Rasfarian 13culture depicting weed culture in Paharganj is seen as  an example of 
intermingling of various cultures at a place. 

Market Structure: in terms of Art:  

The streets of Paharganj allure passerbys through it‟s pricing. Where res tof the city follows the 
latest trend, and opts for aztec prints and torn denims, the shops in the Main bazaar entice on 
lookers and specially foreigners with the clothing and accessories displayed in abundance, adorned 
with paper labels (which are often cellophane covered and still has water droplet stains reminiding 
of the petrichor after the last rains)  proclaiming its bargain price. Every product which is minutely 
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 Rastafari is a young, Africa-centred religion which developed in Jamaica in the 1930s, following the 

coronation of Haile Selassie I as King of Ethiopia in 1930. 



conceivable as „Indian‟, „hippie‟, „ethnic‟ is available on offer here, often unisex made out of cut-price 
cottons and synthetics 

         

Fig.23.Style of Signages                                           Fig.24.Main Bazaar, night time 

After the sunset one may see how color palatte of the market changes its hue concentration to 
gleaming neons amidst halogen street lamps. The font of the signboards, still Helvetica,American 
Typewriter which originated in 1967 & 1974 respectively. Marquee (sign)usage in Paharganj is 
another evidence of how it draws influences from the Europe of late 60‟s. The visual impact of of 
these glinting typefaces is a retro ambience. The beauty of a trend lies in it‟s acceptance over a 
period, this tradition is still followed at most of the recently opened cafes/hotels. 

           

Fig.25.Street art: voice against the         Fig.26.Street art: Appeal for non-violence 
Incorrect 
 
After the sunset one may see how color palatte of the market changes its hue concentration to 
gleaming neons amidst halogen street lamps. The font of the signboards, still Helvetica,American 
Typewriter which originated in 1967 & 1974 respectively. Marquee (sign)usage in Paharganj is 
another evidence of how it draws influences from the Europe of late 60‟s. The visual impact of of 
these glinting typefaces is a retro ambience. The beauty of a trend lies in it‟s acceptance over a 
period, this tradition is still followed at most of the recently opened cafes/hotels. 

 



       

   Fig.27.Handicraft items            Fig.28.Safety pin & thread bracelet 

 

  Fig.29. Mannequin outside a jewellery shop 

The art of Paharganj shall be incomplete without paying heed to the street art happening in the 
narrow alleys alongside main bazaar. The Street Art projects might be in News for their magnificent 
work in Delhi, but it would be unjust to not pay heed to how backpackers have painted the streets 
with portraits of Mahatma Gandhi and left their tacit appeal for a non-violent society. Few of the 
travellers also depict their insecurities and disapprovals against the society through spray cans.   

CONCLUSION 

Study of how backpack travelling is different from tourism gives an insight to how their behaviour 
and preferences differ. The analysis highlights how a 16th century Mughal market of old Delhi has 
been catering to a community of international travellers over the last 40 years. Every place changes 
over time to evolve, the beauty of Paharganj bazaar is in it's adherence to how it was back during 
the Hippie trail.The facades of old monuments and havelis converted into commercial centres which 
are burgeoning ambassdors of Indian Heritage to the rest of the world.These narrow alleys breathe 
of ittar and hash at the same time. 



The market provokes a visual glossary of being 'ethnic' 'hippy' and 'indian' 'folkish'.Studying 
backpackers is essential because they contribute significantly to economy than an average tourist 
because of the nature of the trip of the former.Also, backpack travelling is the recent trend of 
tourism.International Tourism Researchers have been studying about the impact of lifestyle 
travellers and it is inevitable to not identify interaction of backpackers and the markets in the 
vicinity.Because unless we understand this interaction we cannot make it better with advent of time. 
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1.Khansari, M., 1997. The Persian Bazaar. In Veiled Space Of Desire. New Jersy: Mage 
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The book talks about the social logic which outlines the Persian Bazaar; it explains how the bazaar 

from Istanbul to Samarkand was a cultural and spiritual structure. The book uses photographs, 

maps and drawings as well as text from different perspective of an art historian, an urban architect 

and a professor of environmental planning to convey the exoticism of the market. 

 

2.Pinney, C., 1997. Camera Indica. 1997th ed. University of Chicago Press. 

 The author Christopher Pinney states, The Social Life of Indian Photographs. Studying 

photographic practice as it is embedded in Indian society over the last 100 years, Pinney, an 

anthropologist, traces the various purposes and goals of photography through colonial and 

postcolonial times. He identifies three key moments In Indian portraiture: the use of photography as 

a quantifiable instrument of measurement, and its role in moral instruction, and the current visual 

style of popular culture and its effects on modes of picturing 

 3.Zaidi, S., 2010. Mazaar Bazaar. 

 

An interdisciplinary study on design and visual culture in Pakistan, this book reflects social, 

commercial and geo-political changes influencing this region. It documents contemporary visual 

vernacular and provides an overview of the impact of diverse cultures assimilated over several 
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The book, when seen from a specific perspective defines market as a social structure. It talks about 

diverse market places and called it “Complexity of the Market Phenomenon” and “The Market in 

Economic Theory “where it states that market is not only a price making mechanism but also a 

social phenomenon of its own kind. Thereafter word market was described on the illustration of 

semantic history and how market acquired different meanings with time.  

5.Barthes, R., 1980. Camera Lucida. New York. 

“Barthes says that he wants, „a History of Looking‟ (12), and in doing so, he attempts to account for 

the fundamental roles of emotion and subjectivity in the experience of and accounting for 

Photography” 



The overall project of Barthes‟s Camera Lucida is to determine a new mode of observation and, 

ultimately, a new consciousness by way of Photography. His efforts aim to fashion an altogether 

customized framework, one that is distinct from already-determined accounts of images and 

representation, in which one can „classify‟ photography, so as to get at its essence. 

6.Harris, K., n.d. The Iran Primer. In The Bazaar. United states institute of peace. 

“The bazaar has long occupied the imagination of intellectuals, politicians, and travelers inside and 

outside Iran. For many, its customs and attitudes represent the traditional qualities of the nation‟s 

culture.” 

 

The book talks about the idea of a bazaar which is then distinguished on the basis of various kings 

coming on the throne, but the essence of bazaar still remained unique, the further discussion is on 

the bazaars in Iran where they defined as more than local markets for the truck and barter of 

traditional goods and handicrafts. They are urban marketplaces where national and international 

trade is conducted, political news and gossip is shared, religious and national symbols are on 

display and various social classes mingle. 

7.Chopra, R., n.d. Live India-Chatta Chowk Bazar / Meena Bazaar. [Online] (2007) Available at: 

http://www.liveindia.com/redfort/meenabazar.html [Accessed wednesday march 2015]. 

Bazaars in 17th century India were normally in the open air. A covered bazaar although of a design 

common to West Asia, was an innovation in India. The article talks about the idea of a “bazaar” with 

the notion of a “covered bazaar” in Mughal time period, the need for it and the activities carried out 

at that time. The reasons in the articles states that the political scenario at that time led to the origin 

of this bazaar. The building in regard to its exteriors and interiors solving different purposes are also 

mentioned, each section defining its own part. Later part chalks down to what this bazaar is catering 

to after 300 years of its existence and its present scenario. 

8.McMillian, J., n.d. Reinventing The Bazaar. In Reinventing The Bazaar – A Natural History of 

Markets. Zhipeng Yan. p.20. 

“Information flows smoothly; property rights are protected; people can be trusted to live up to their 

promises; side effects on third parties are curtailed; and competition is fostered.” 

 

The article talks about the idea of a market place and its five major elements in detail. Few 

professors talks about their theory of market place as the proof of existence of God, the role of 

pharmaceutical companies and their disguised compulsion in the market, how the role of honesty is 

the best policy comes in light, their idea of ownership, and intellectual property rights, the pros and 

cons of centralization and decentralization , limits of the work state and the role of organizational 

invention. Role of government, how the investments and intuitions define growth of an economy. 

9.Stancati, M., 2012. The Strange Appeal of Paharganj. The Wall Street Journal, (lifestyle and 

culture), p.1. 

“I like Paharganj because it‟s easy to find cheap guesthouses here and you can find anything you 

need on the street,” says 32-year-old Polish traveler Robert Zelazo, as he grabs a cigarette from his 

rainbow-colored pouch.” 

 

The article talks about there are more to Paharganj‟s appeal to tourists than its cheap guesthouses 



and cafés. Paharganj fits with a particular idea of India, one that may make locals cringe but one 

that manages to draw in the foreigners. 

10.Donovan, P., 2008. Paharganj, or the Dregs of Delhi. Urban Photo, Wednesday Feburary. 

The author defines Paharganj as a mix of crowded makeshift homes, budget traveler hangouts, and 

the odd chunk of decaying heritage. How a few centuries back, Paharganj was a grain bazaar 

populated almost exclusively by Muslims, a short walk outside the walls of Mughal Delhi and how 

this noisy main bazaar congested with kerosene-powered motorcycles spouting black fumes, three-

wheelers, cycle rickshaws, cows, carts, and the occasional car squeezing through, kids playing in 

the streets, incredibility for the sheer variety of street food has defined its uniqueness. Both ends of 

the main bazaar are punctuated by metro stops, their entrances barely noticeable amidst the chaos. 

 

11.MessyNessy, 2014. Road Trip to Afghanistan: Snapshots from the Lost Hippie Trail. [Online] 

(2007) Available at: http://www.messynessychic.com/2014/03/11/road-trip-to-afghanistan-

snapshots-from-the-lost-hippie-trail/ [Accessed 25 march 2015]. 

The author Messy Nessy in this article states, from where the hippie trail came from and, how their 

journey began to land up in the country. She further chalks down the relevance of the places they 

stayed in, their adventure, their likings, the Beatles and overlanders,and  how  they are a totally 

distinguished subculture. 

 

12.Jones, R., 2014. hippie in heels. [Online] (2007) Available at: http://hippie-inheels.com/dont-go-

delhi-read-delhi-scams-creeps-dengue/ [Accessed wedensday march 2015]. 

“Delhi is the worst place I‟ve ever been. Everyone is cheating, lying, and pushing”. It can only get 

better on a second visit” 

In this article, the American blogger Rachel Jones, a hippie writes about her experiences when she 
visited Delhi, as she was truly fascinated by the country like India. Her experience of stay in the 
capital was too cruel due to various health and social reasons like acquiring dengue, the couch 
surfing creep,delhi train ticket scam etc. Through these she defines people, their thoughts, actions, 
reasons and justifications which she calls it Delhi, India and its uniqueness 

BIBLIOGRAPHY  
 
Khansari, M., 1997. The Persian Bazaar. In Veiled Space Of Desire. New Jersy: Mage Publications. 

 
Pinney, C., 1997. Camera Indica. 1997th ed. University of Chicago Press. 

Swedberg, N.J.S.a.R., ed., 2005. Market as a Social Structure. In The Handbook Of Economic 
Sociology. 2nd ed. Princeton Press. p.233. 
 
Chopra, R., n.d. Live India-Chatta Chowk Bazar / Meena Bazaar. [Online] (2007) Available at: 
http://www.liveindia.com/redfort/meenabazar.html [Accessed wednesday march 2015]. 
 
McMillian, J., n.d. Reinventing The Bazaar. In Reinventing The Bazaar – A Natural History of 
Markets. Zhipeng Yan. p.20. 

Stancati, M., 2012. The Strange Appeal of Paharganj. The Wall Street Journal, (lifestyle and 
culture), p.1. 



 
Donovan, P., 2008. Paharganj, or the Dregs of Delhi. Urban Photo, Wednesday Feburary. 
 
Beattie, M., 2008. In Hybrid Bazaar Space. 2nd ed. Kolkata: New castle university. p.48. 

Anand A.Yang, Bazaar India: Markets, Society, and the Colonial State 
 
Cohen, D. S., 2010. Re-conceptualising lifestyle travellers: contemporary 'drifters'..  

Hannam, K. & Diekmann, A., 2010. Virtualization of Backpack Culture. In: Beyond Backpacker 
Tourism: Mobilities and Experiences. Clevedon: Channel View Publisher, pp. 64-68. 

Paris, C. & Teye, D. V., 2010. Backpackers motivation. Journal of Hospitality Marketing & 
Management, 19(3). 

Scott.A.Cohen, 2011. Lifestyle Travellers. Issue 38(4), 1535-1555.. 

Toxward, S. J., n.d. BACKPACKERS' EXPECTATIONS AND SATISFACTIONS A CASE STUDY 
OF NORTHLAND, NEW ZEALAND.  

waals, F. v., 2010. The Future of Backpacking. European Tourism Futures, 7(ISSN 2212-9804). 

Wilson, J. & Richards, G., 2005. Backpacker tourism: the contemporary face of youth tourism, s.l.: 
s.n. 

Wilson, J. & Richards, G., 2008. Suspending Reality: An Exploration of Enclaves and the 
Backpacker Experience. 2(1368-3500/08/02 187-016). 

 

VIDEO REFRENCES 
 
A taste of real India at Paharganj bazaar, Delhi. n.d. [Film] Directed by Gabriel Morris. Delhi,India: 
s.n. 

Backpacking India: Delhi. 2010. [Film] Delhi,India: Monkeetime Entertainment . 

Curiosidades en Paharganj market. 2013. [Film] Directed by Anna Paloma. Delhi,India: s.n. 

Paharganj Connection. 2013. [Film] Delhi, India: NUMA. 

Paharganj Delhi Main Bazaar - Heaven or hell?. 2010. [Film] s.l.: s.n. 

Project Paharganj YIF 2013. 2013. [Film] Directed by Team 15. Delhi,India: Young India Fellowship 
Visual Communication. 

Travel India: Delhi Paharganj- The Free Man. 2009. [Film] Delhi,India: Flying Space Bird. 

 

  

 

 
 
 
 



 
 
 
 
 
 

 


